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Firat, A. Fuat, “Defining Postmodern Consumer Behavior: A Macroscopic View,”
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Firat, A. Fuat, “Consumer Research For (The Benefit Of) Consumers,” Journal of
Research for Consumers, 1, 1 (June), 2001.

Firat, A. Fuat and Clifford J. Shultz, II, “Preliminary Metric Investigations into the
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Firat, A. Fuat, “Rethinking Consumption,” CMC: Consumption, Markets & Culture, 3, 4,
2000, 283-295.

Firat, A. Fuat and Lars Thording, "Learning in Las Vegas: Infotainment Technologies
and Higher Education,” American Association of Behavioral and Social Sciences
Journal, Fall 1999, 31-44.

Firat, A. Fuat, “Consumption, Commodity, and Culture,” (Review essay), NWSA Journal,
11, 2 (Summer) 1999, 176-184.

Firat, A. Fuat and Alladi Venkatesh, " The Play is the Thing...: Comments on Ben Fine's
'Playing the Consumption Game'," CMC: Consumption, Markets & Culture, 1, 3,
1997, 297-302.

Firat, A. Fuat, "Globalization of Fragmentation—A Framework for Understanding the
Contemporary Global Markets,” Journal of International Marketing, vol. 5, no. 2,
1997, 77-86.

Firat, A. Fuat, "Welcome to CMC," (Editorial), CMC: Consumption, Markets & Culture,
vol. 1, no. 1, 1997, 1-6.

Firat, A. Fuat and Clifford J. Shultz, I, "From Segmentation to Fragmentation: Markets
and Marketing Strategy in the Postmodern Era," European Journal of Marketing,
vol. 31, no. 3/4, 1997, 183-207.

Firat, A. Fuat, "The Unmanageable Consumer: Contemporary Consumption and its
Fragmentations,” (Book review essay), Journal of Consumer Policy, vol. 19, no.
3, (September) 1996, 393-396.

Firat, A. Fuat and Alladi Venkatesh, "Liberatory Postmodernism and the Reenchantment
of Consumption,"” Journal of Consumer Research, vol. 22, December 1995, 239-
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Firat, A. Fuat, Nikhilesh Dholakia and Alladi Venkatesh, "Marketing in a Postmodern
World," European Journal of Marketing, 29, 1, 1995, 40-56.
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Firat, A. Fuat, "Consumption and the World of Goods," (Review essay), Irish Marketing
Review, vol. 7, 1994, 136-141.

Dholakia, Nikhilesh, A. Fuat Firat and Alladi Venkatesh, "Markets Without Consumers,
Organizations Without Work: Emergent Postmodern Forms," Shakaikagaku-
Ronsyu, (Japanese translation by K. Usui), no. 83, September 1994, 51-71.

Firat, A. Fuat and Erdogan Kumcu, "The Marketing Channel Game "Dis-Para-Sim™: An
Experiential Learning Exercise,” Marketing Education Review, 4 (Summer 1994),
21-30.

Firat, A. Fuat, John F. Sherry, Jr. and Alladi Venkatesh, "Postmodernism, Marketing and
the Consumer," International Journal of Research in Marketing, 11, 4 (September
1994), 311-316.

Firat, A. Fuat, "The Illlusion of Choice," (Review essay), Journal of Macromarketing, 13,
2 (Fall), 1993, 66-69.

Firat, A. Fuat and Alladi Venkatesh, "Postmodernity: The Age of Marketing,"
International Journal of Research in Marketing, 10 (3), 1993, 227-249.

Venkatesh, Alladi, John F. Sherry, Jr., and A. Fuat Firat, "Postmodernism and the
Marketing Imaginary,” International Journal of Research in Marketing, 10 (3),
1993, 215-223.

Firat, A. Fuat, "Powershift,” (Review essay), Journal of Marketing, 57, (July), 1993, 139-
141.

Firat, A. Fuat, "Postmodernism and the Marketing Organization,” Journal of
Organizational Change Management, 5 (1), 1992, 79-83.

Kumcu, Erdogan and A. Fuat Firat, "An Assessment of the International Conference on
Marketing and Development,” Journal of Macromarketing, 7, #1, (Spring) 1987,
pp. 82-87.

Dholakia, Ruby Roy, Nikhilesh Dholakia and A. Fuat Firat, "From Social Psychology to
Political Economy: A Model of Energy Use Behavior," Journal of Economic
Psychology, 3, 1983, 231-247.

Frrat, A. Fuat and Nikhilesh Dholakia, "Consumption Choices at the Macro Level,"
Journal of Macromarketing, vol. 2, no. 2, (Fall) 1982, pp. 6-15. (Received
Charles C. Slater Memorial Award for best article)

Firat, A. Fuat, "Principles of Scientific Research on Cooperatives,” Cooperative World,
(Kooperatif Diinyasz), 8, (March 1979), pp. 16-20.
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Firat, A. Fuat, "A Critique of the Models of Consumer Behavior," Marketing Institute's
Journal of Marketing, (Istanbul University), 4, (September 1978), pp. 25-30.

Firat, A. Fuat and Nikhilesh Dholakia, "Consumption Patterns and Macromarketing: A
Radical Perspective," European Journal of Marketing, 11, 4 (September 1977),
pp. 291-298.

Frrat, A. Fuat, "Multidimensional Scaling," Marketing Institute's Journal of Marketing,
(Istanbul University), 2, (March 1977), pp. 39-44.

Firat, A. Fuat, Mehmet Karafakioglu and Ismail Kaya, "Comments on the Marketing
Educators Symposium,” Marketing Institute's Journal of Marketing, (Istanbul
University), 2, (December 1976), pp. 35-40.

Stern, Louis W., Oriye Agodo and A. Fuat Firat "Territorial Restrictions in Distribution:
A Case Analysis,” Journal of Marketing, 40 (April) 1976, pp. 69-75.

Proceedings

Firat, A. Fuat and Emre Ulusoy, “Critical Macromarketing and the Better Post-Pandemic
World,” The 48™ Annual Macromarketing Conference, Seattle, Washington, June
20, 2023 (Forthcoming).

Oyedele, Adesegun and A. Fuat Firat, “Market-Driving Through Global Brand Building
and Decommoditization Models in Mexico’s Handicraft Industry,” American
Marketing Association Winter Academic Conference, Nashville, Tennessee,
February 2023.

A. Fuat Firat, “Marketing and the Better Post-Pandemic World,” Marketing and Public
Policy Conference, Austin, Texas [Extended Abstract] June 2022.

Oyedele, Adesegun, A. Fuat Firat and Emily Goenner, “Exploring Interaction Effects of
Likelihood to Use Instore Technology in Grocery Stores: Perspective for
Rethinking Retailtainment for a COVID-19 World,” American Marketing
Association Educators’ Winter Conference, [Extended Abstract] February 2022.

Murray, Ross, Reto Felix and A. Fuat Firat, “Selfless Concern: The Moderating Effect of
Altruism on the Relationship between General Beliefs and the Purchase of Green

Products,” American Marketing Association Educators’ Summer Conference,
[Extended Abstract] August 2020.

Atik, Deniz and A. Fuat Firat, “Search for Alternative Modes of Living,” ISMD 2018
Conference Proceedings [Extended Abstract], July 2018.

Vicdan, Handan, Mar Peretzs and A. Fuat Firat, “Post-Surveillance in the Context of Big

Data: Evidence from a Healthcare Platform Organization,” Academy of
Management Conference, August 2017.
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Firat, A. Fuat and Nikhilesh Dholakia, “Market and Community: May the Twain Meet,”
Consumer Culture Theory Conference Proceedings, July 2017.

Lillgvist, Ella, Johanna Moisander and A. Fuat Firat, “Communicative Constitution of
Legitimacy in an Emerging Organizational Field: Negotiating the Acceptance of
Marketing Communication on Reddit,” EGOS Conference Proceedings [Extended
Abstract], July 2015.

Firat, A. Fuat, “Market myths and iconographic culture: Thoughts for a symbolic
culture,” Myth and the Market (Conference Proceedings), Dublin, Ireland: UCD
Business School, University College Dublin, 2014, 125-131.

Vicdan, Handan and A. Fuat Firat, “Dynamics of Marketplace Inclusion and
Consumption in Bazaars as ‘Other’ Retail Spaces,” Proceedings of the Association
for Consumer Research Conference [Extended Abstract], Chicago, IL, USA,
October 2013.

Vicdan, Handan and A. Fuat Firat, “Constructing and Experiencing the ‘Other’: Space
and Identity Politics in New Retail Contexts,” Proceedings of the European
Association for Consumer Research Conference, Barcelona, Spain, July 2013.

Stone, Timothy, A. Fuat Firat and Steven Gould, “Utilising Consumer Introspection
Theory to Place the Culture of Consumer Research into the Flow of Life,” in
Advances in Consumer Research, 2012.

Ulusoy, Emre and A. Fuat Firat, “Revisiting the Subculture: Fragmentation of the Social
and the Venue for Contemporary Consumption,” [Extended Abstract] in Advances
in Consumer Research, Vol. XXXVII, D. Dahl, G.V. Johar, and S. van Osselaer,
eds., 2010.

Vicdan, Handan and A. Fuat Firat, “Encountering the ‘Other’ at the Bazaar: Potential
Implications for Future Marketing” [Extended Abstract] in Proceedings of the
American Marketing Association s Summer 2009 Conference, 20009.

Firat, A. Fuat and Ebru Ulusoy, “Why Thematization,” [Extended Abstract] in Advances
in Consumer Research, Vol. XXXVI, A.L. McGill and S. Shavitt, eds., Valdosta,
GA: Association for Consumer Research, 2009.

Yazicioglu, Taghi and A. Fuat Firat, “Musical Effects: Glocal Identities and Consumer
Activism,” in Advances in Consumer Research, Vol. XXXV, A.Y. Lee and D.
Soman, eds., Valdosta, GA: Association for Consumer Research, 2008.

Yazicioglu, Tagli and A. Fuat Firat, “Where Can Rock Exist? Musical Meanings and

Consumer Activism,” in Proceedings of the 2007 European Association for
Consumer Research Conference, 2007.
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Yazicioglu, Tagli and A. Fuat Firat, “It’s Only Rock ‘n’ Roll, but We Like It:
Appropriation and Contestation of/through Glocal Signs,” in Proceedings of the
2007 European Association for Consumer Research Conference, 2007.

Bengtsson, Anders and A. Fuat Firat (2006), “Brand Literacy: Consumers’ Sense-Making
of Brand Management,” in Advances in Consumer Research, Vol. XXXIII , C.
Pechmann and L. Price, eds., Valdosta, GA: Association for Consumer Research,
2006, 378-380.

Frrat, A. Fuat, “Consumer Meaning and Identity Production and Consumer Research:
Issues of Literacy, Gender and Identity,” in European Advances in Consumer
Research, Vol. 7, K. Ekstrom and H. Brembeck, eds., 2006, 528-532.

Firat, A. Fuat, “The Dynamics of the Local and the Global: Implications for Marketing
and Development,” in Proceedings of the 9™ International Conference on
Marketing and Development, (CD format) L. Ziamou and Y. Zotos, eds., June
2005.

Firat, A. Fuat, “Consumer Meaning and Identity Production and Consumer Research —
Issues of Literacy, Gender and Identity,” in European Advances in Consumer
Research, Volume 7, K.M. Ekstrom & H. Brembeck, eds., Goteborg, Sweeden:
Association for Consumer Research, 2005, 530-532.

Firat, A. Fuat, “Consuming Activism: Peace, War, and Consumer Research,” in Advances
in Consumer Research, XXXI, B.E. Kahn and M.F. Luce, eds., Provo, UT:
Association for Consumer Research, 2004, 611-614.

Firat, A. Fuat, “Marketing’s Role in Postmodern Development?” C.J. Shultz, D.R. Rahtz
and M. Speece, eds., New Visions of Marketing and Development: Globalization,
Transformation and Quality of Life, Madison, WI: Omnipress, 2003.

Firat, A. Fuat, “The Consumer in the Age of New Infotainment and Cyberspace
Technologies,” COTIM-2001 Proceedings: From E-Commerce to M-Commerce,
R.R. Dholakia, L. Kolbe, A. Venkatesh, and P. Zoche, eds., Kingston, RI:
University of Rhode Island, 2001.

Firat, A. Fuat, "The Power of Objectification: Consuming the Feminine," in Gender,
Marketing and Consumer Behavior, E. Fischer and D.L. Wardlow, eds., San
Francisco: San Francisco State University, 1998, 225-231.

Frrat, A. Fuat, "Presidential Address,” in Marketing Challenge in Transition Economies,
D-N. Lascu, I. Cétoiu, N. Dholakia and S. Grossbart, eds., Mangalia, Romania:
Black Sea University, 1997, 82-85.

Firat, A. Fuat, "Postmodern Approaches to Marketing and Development,” in Some Issues

in Marketing and Development, K. Usui, ed., Urawa, Saitama, Japan: Faculty of
Economics, 1996, 71-85.
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Firat, A. Fuat, Nikhilesh Dholakia and Alladi Venkatesh, "Consumption Culture -
Modern and Postmodern: Implications for International Marketing,"” in
Proceedings of the Second Conference on the Cultural Dimension of International
Marketing, Odense, Denmark: Odense University, 1995.

Firat, A. Fuat, "Globalization, Development, and Marketing Education," in Marketing
and Economic Restructuring in the Developing World, L.V. Dominguez, ed.,
Madison, WI: Omnipress, 1993, 329-333.

Firat, A. Fuat, “Consumer After Modernity: Transcending the Feminine,” in Gender and
Consumer Behavior, Second Conference Proceedings, J.A. Costa, ed., Salt Lake
City, UT: University of Utah, 1993, 198-205.

Firat, A. Fuat, "Fragmentations in the Postmodern,"” in Advances in Consumer Research,
XIX, J.F. Sherry, Jr. and B. Sternthal, eds., Provo, UT: Association for Consumer
Research, 1992, 203-206.

Firat, A. Fuat, "Consumption and Gender: A Common History," in Gender and
Consumer Behavior, Conference Proceedings, J.A. Costa, ed., Salt Lake City, UT:
University of Utah, 1991, 378-386.

Frrat, A. Fuat, "Postmodern Culture, Marketing, and the Consumer,” in Marketing Theory
and Application, T.L. Childers, et. al., eds., Chicago: American Marketing
Association, 1991, pp. 237-242.

Firat, A. Fuat, "The Consumer in Postmodernity,” in Advances in Consumer Research,
XVIII, R.H. Holman and M.R. Solomon, eds., Provo, UT: Association for
Consumer Research, 1991, pp. 70-76.

Frrat, A. Fuat, "Science and Human Understanding,” in Proceedings: 1989 AMA Winter
Educators' Conference, T. Childers, ed., Chicago: American Marketing
Association, 1989.

Firat, A. Fuat and Rajiv Dant, "The Inexorable Dialectic Principle: A Lesson from
History for Philosophy of Science,"” in Historical Research in Marketing, T.
Nevett and S.C. Hollander, eds., East Lansing, MI: Michigan State University,
1989, 84-100.

Firat, A. Fuat and Nikhilesh Dholakia, "Rewriting Marketing History: Why?" in
Historical Research in Marketing, T. Nevett and S.C. Hollander, eds., East
Lansing, MI: Michigan State University, 1989, 107-119.

Frrat, A. Fuat, "The Inevitability of Historical Evidence in Generating Macromarketing

Knowledge," in Proceedings of the 1988 AMA Winter Educators' Conference, S.
Shapiro and A. Walle, eds., 1988.
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Firat, A. Fuat, "A Critical Historical Perspective on Needs: The Macro or the Micro
Rationale?" in Proceedings of the 1988 AMA Winter Educators' Conference, S.
Shapiro and A. Walle, eds., 1988.

Firat, A. Fuat, "Consumption as Production: The End Result of Marketing Practice,” in
Proceedings of the 1988 AMA Winter Educators' Conference, S. Shapiro and A.
Walle, eds., 1988.

Firat, A. Fuat and Linda Lewis, "Marketing and Women's Role in Development,” in
Marketing and Economic Development: Issues and Opinions, Proceedings of the
Second International Conference on Marketing and Development, J.E. Littlefield
and M. Csath, eds., Budapest: Karl Marx University of Economic Sciences, 1988,
pp. 328-331.

Firat, A. Fuat, "Towards a Deeper Understanding of Consumption Experiences: The
Underlying Dimensions,” in Advances in Consumer Research, vol. X1V, M.
Wallendorf and P.F. Anderson, eds., Provo, UT: Association for Consumer
Research, 1987.

Firat, A. Fuat, "Historiography, Scientific Method, and Exceptional Historical Events,"” in
Advances in Consumer Research, vol. XIV, M. Wallendorf and P.F. Anderson,
eds., Provo, UT: Association for Consumer Research, 1987.

Firat, A. Fuat and Nikhilesh Dholakia, "Globalization of Consumption Patterns and
Markets," in The Role of Marketing in Development, Proceedings of the
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Firat, A. Fuat, "Consumption: A Moment in the Cycle of Production,” presented at the
Fourth Annual International Conference of the Society for the Advancement of
Socio-Economics, Irvine, California, U.S.A., March 1992.

Firat, A. Fuat, "Postmodernism, Marketing and Consumer Culture," presented at the
American Marketing Association Winter Educators' Conference, San Antonio,
Texas, U.S.A., February 1992.

Firat, A. Fuat, "Globalization of Markets and Consumption Patterns,” and "The Social

Construction of Consumption Patterns," both presented at Odense University,
Odense, Denmark, December 1991.
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Firat, A. Fuat, "ldeology, Science, and Marketing," presented at the American Marketing
Association Summer Educators' Conference, San Diego, California, U.S.A.,
August 17-20, 1991.

Firat, A. Fuat, "Postmodern Literacy and Education in the 21st Century," 21st Century
Project Conference, Arizona State University West, Phoenix, Arizona, U.S.A.,
April 1991.

Firat, A. Fuat, "A Feminist Perspective on the Household: Consumption-Production
Nexus," First Household Conference, University of California, Irvine, California,
U.S.A., March 28-31, 1991.

Firat, A. Fuat, "Consumption Culture and Postmodernity," Arizona State University West
Colloquium, Phoenix, Arizona, U.S.A., Fall 1990.

Firat, A. Fuat, "Imaging the Market: Society as Mirror," Macromarketing Conference,
Malvern, Pennsylvania, U.S.A., August 9-12, 1990.

Frrat, A. Fuat, "Postmodern Culture, Marketing, and the Consumer,” Macromarketing
Conference, Toledo, Ohio, U.S.A., August 1989.

Frrat, A. Fuat, "Marketing's Social Responsibility at the International Level,"
Macromarketing Conference, Montreal, Quebec, Canada, August 1987.

Firat, A. Fuat, "Marketing and Social Responsibility: Can the Twain Meet?" Center for
the Development of Social Responsibility Conference, Boone, North Carolina,
U.S.A., March 1987.

Dholakia, Nikhilesh and A. Fuat Firat, "Marketing and Class Interest: Can the Twain
Separate?" presented at the American Marketing Association Winter Educators'
Conference, San Antonio, Texas, U.S.A., February 1987.

Firat, A. Fuat, "The Effects of Sex Stereotyping in the Media on Attitudes Towards
Women and on Women's Opportunities,” Sandwich Seminar on Scholarship on
Women, Boone, North Carolina, U.S.A., April 1986.

Firat, A. Fuat, "Internationalization of Consumption Patterns and Markets," with N.
Dholakia, Macromarketing Conference, Vancouver, British Columbia, Canada,
August 1984,

Firat, A. Fuat, "Marketing Theory and Macromarketing,” Macromarketing Conference,
Boulder, Colorado, U.S.A., August 1982.

Firat, A. Fuat, "A Macro Theory in Marketing: The Social Construction of Consumption
Patterns," Macromarketing Conference, Atlanta, Georgia, U.S.A., August 1981.
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Frrat, A. Fuat and Nikhilesh Dholakia "Consumption Patterns as Core Analytical
Categories for Marketing," Macromarketing Conference, Rhode Island, U.S.A.,
August 1980.

COURSES TAUGHT

Qualitative Research Analyses (Ph.D.)

Philosophy of Science (Ph.D.)

Border Crossings (Ph.D.)

The Consuming Body and the Market (Ph.D.)
Brands and Their Global Impacts (Ph.D.)
Marketing Theory (Ph.D.)

Markets and Globalization (Ph.D.)

Experimental Designs (Ph.D.)

Consumption Theory (Ph.D.)

Advanced Qualitative Research Methods (Ph.D.)
Cultural Embeddedness of Marketing Research (Ph.D.)
Advanced Consumer Research (Graduate)
Advanced Qualitative Research (Graduate)

Culture and Marketing (Graduate and Undergraduate)
Marketing Management (MBA)

Principles of Marketing (Undergraduate)
Consumer Behavior (Undergraduate and MBA)
Marketing Research (Undergraduate and MBA)
Marketing Strategy (MBA)

Marketing Strategy (Undergraduate)

International Marketing (MBA and Undergraduate)
Distribution and Transportation Management (Undergraduate)
Advertising Practicum (Undergraduate)

Industrial Marketing (Undergraduate)

Marketing, Society and Public Policy (Graduate)
International Business Management (MBA)
Research in Social Sciences (Graduate)

Marketing Theory (Graduate)

Feminist Theories (Undergraduate)

Statistics (Undergraduate)

Cross-Cultural Consumer Behavior (Graduate)

SCHOLARSHIPS - FELLOWSHIPS

Jan 22 - Feb 4, 1978 The Salzburg Seminar Fellowship (Session 179 - The North South
Relations: The Role of the Multinational Corporation)

1972 - 1976  Ford Foundation - Foundation for Management Education in Turkey
Scholarship for the doctoral program at Northwestern University
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Summer 1972 Ford Foundation - Foundation for Management Education in Turkey
Fellowship for the International Teachers Program in Leysin, Switzerland,
Summer 1972

ACADEMIC SERVICE
Editorship

Editor in Chief (1997-1998) and Co-Editor in Chief (1998-2008), Consumption, Markets
& Culture (CMC) -- An international, interdisciplinary journal of critical
perspectives published by Gordon & Breach, 1997-2001, by Routledge, Taylor &
Francis Group, 2001-Present.

Guest Journal Editorship

Consumption, Markets & Culture with Sharon Schembri, Special Issue on “Culture and
Heritage,” 2018.

Arts & the Market with Sharon Schembri, Special Issue on “Heritage, Music, and
Culture,” 2018.

International Journal of Research in Marketing with Alladi Venkatesh and John F.
Sherry, Jr., Special issues on "Postmodernism, Marketing, and the Consumer,"
July 1993 and September 1994,

Guest Editorship

Guest Editor, “Commentaries on the state of journals in marketing,” Marketing Theory,
10 (4), 437-455.

Office

Interim Executive Director, International Society of Marketing and Development, 2004-
2005.

President, International Society of Marketing and Development, 1995-1997.

Editorial Board Member, Journal of Business to Business Marketing, 2002-Present.

Editorial Board Member, International Journal of Research in Marketing, 1994-1997.

Editorial Board Member, Marketing Theory, 2001-Present.

Editorial Board Member, Social Business, 2015-Present.

Editorial Board Member, Journal of Marketing Management, 2015-Present.

Editorial Board Member, Consumption, Markets & Culture, 2016-Present.

Reviewer
Journal of Consumer Research
Journal of Business Research

Macromarketing Conference - 1989, 1988, 1987, 1994
Association for Consumer Research - 1990, 1989, 1986 Annual Conference
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American Marketing Association - 1991, 1988, 1986, 1985 Annual Educators'
Conference
1991, 1988 Winter Educators' Conference

Track Chairperson

International Conference on Markets and Development
2016 Conference, Lima, Peru; 2018 Conference, Moldova
Market(ing) and Culture Track
(with Olga Kravets)

Macromarketing Conference

2016 Conference, Dublin, Republic of Ireland
Art and Capitalism Track
(with Alan Bradshaw)

Transformative Consumer Research
2013 Conference, Lille, France
Developing Markets Track
(with Guliz Ger and Sammy Bonsu)

American Marketing Association

1989 Winter Educators' Conference
Emerging Philosophies and Radical Discourse Track
(with Alladi Venkatesh)

1987 Winter Educators' Conference,
Macromarketing and Social Marketing Track

Conference Coordinator

Heretical Consumer Research I1, 1997 -- Conference Co-Chair

Phoenix Seminar (Heretical Consumer Research 1), 1996 -- Conference Co-Chair
Macromarketing Conference, 1993 -- Conference Program Co-Chair
International Conference on Marketing and Development, 1986

Conference Committee Member

European Association for Consumer Research Conference, Goteborg, Sweden,
June 2005.

Ninth International Conference on Marketing and Development, Thessaloniki, Greece,
June 2005.

Eight International Conference on Marketing and Development, Bangkok, Thailand,
January 2003.

Third International Conference on Marketing and Development, New Delhi, India,
January 1991.

Second International Conference on Marketing and Development, Budapest, Hungary,
July 1988.
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INTERVIEWS

"New Frameworks for Marketing," by Janet Neiman, Adweek, Special Report, December
1, 1986, p. 34.

WORK IN PROGRESS

= Transmodernity and Visual Storytelling — manuscript — with Esi Elliot and Carmina
Cavazos (in preparation for the Journal of International Business Studies)

= The Enduring and Universal Essence of Marketing — manuscript — with Nikhilesh
Dholakia (in preparation for the Journal of Marketing)

= Worthiness of the Human Race — manuscript (submitted to Consumption, Markets &
Culture)

= Emerging Market Entry Strategies in Sub-Saharan Africa Tribal Rule Economies —
manuscript — with Adesegun Oyedele

= Market-Driving Through Decommoditization: How Firms Can Drive Markets Through
Developing Social Ties and Linkages With Gatekeepers of Decommoditization
Resources — manuscript — with Adesegun Oyedele et al.

= Perceived Creative Partnership: A Construct for Understanding Consumers’ Desire to
Co-Create — manuscript — with Paul Barretta (in preparation for the Journal of
Consumer Psychology)

= Needs or Exchange: Rethinking the Marketing Concept — research — with
Mohammadali Zolfagharian

= Food Consumption as a means of Identity Generation and Maintenance in the Context
of Border-Crossings — multi-country research project with colleagues at the
Center for Consumer Science, Sweden, and at the Polish Academy of Science

= Postmodern Space/Postmodern Consumption — research project

= Transmodern Marketing Strategies — book — with Nikhilesh Dholakia and Alladi
Venkatesh

= The Present of Our Future: Essays on Cultural Transformation and Human
Understanding — book
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