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The Winter Texan Studies

Studies since 1987

 Objective: Understand Winter Texans
* Demographics

e Stay characteristics

e Why they come

e What they do

* Money spent in Mexico

* Money spent in the RGV

e Effects on the RGV economy
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2014 Study

Respondent recruitment

25,000 questionnaires inserted in the
Winter Texan Times January 30

Ince nt|Ve = drawing for a prize February 26" (UTPA provides a Kindle & Winter Texan
Times provides cash prizes)

News stories (Winter Texan Times, Kristi Collier in the Monitor,
other)

Links on homepages of RV parks (cosa systems)
Facebook

= 1,394 survey respondents
46.2% online, 53.8% by mail



Results: Demographics

57.2% female

* Average age = /1.7 years

* Average household income = $59,000

55.5% have incomes > $50,000/year

67.4% have some college or a college degree

Winter Texans have a higher income and are
more educated than other seniors in the U.S.




Results: Stay characteristics

Had come to the Valley for 11.2 years
Spent 133 days in the Valley

90% live in an RV or Mobile home
57% own their RGV property

87.6% in a two-person household
96.6% likely to return next year
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Results: Why they come

| 1]

. Friendly | Social | Winter | Cost of | To visit \.IISIt Nature | Medical .
Climate . : . . friends | Shop - Business
people |activities|Vacation| living | Mexico . activities| reasons
/family
2014 923% | 66.4% | 55.7% | 51.9% | 42.5% | 42.1% | 25.5% | 16.9% | 20.2% | 10.6% 1.6%
H2012| 88.6% | 66.9% | 52.7% | 49.5% | 43.4% | 38.4% | 28.2% 17.6% 17.3% 10.1% 1.2%
2010 88.4% | 63.9% | 49.8% | 52.7% | 40.7% | 42.5% | 27.6% | 14.4% | 18.1% 8.7% 0.9%
2008 90.9% | 65.6% | 50.4% | 54.7% | 37.3% | 47.8% | 28.1% | 16.8% | 18.3% | 10.2% 1.0%
2006 88.3% | 67.7% | 48.6% | 57.4% | 37.1% | 48.3% | 26.5% | 16.2% | 19.1% | 10.1% 0.9%




swe(l/a1snw 03 09
soouep 03 09

sbuiyl mau uJea

What they do
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Results: Travel to Mexico
border towns

2014 M2012 2010 2008 id2006

96%

6.4 trips 95%

7.5 trips

86.6% 86.5%
5.3 trips 84% 5.8 trips
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Results: Spending in Mexico

Percent Average 2014 Percent Average 2012
making a $ Weighted making a $ Weighted
purchase purchase spending purchase purchase spending

Shopping 75.8% $ 3874 $ 29.36 74.3% $ 3796 $ 28.20
Dining 68.2% $ 2586 $ 17.64 64.5% $ 2776 % 17.91
Prescriptions 495% $ 64.07 $ 3171 494% $ 8062 $ 39.83
Dental 40.9% $ 197.08 $ 80.61 37.8% $ 18541 $ 70.08
Sightseeing 31% $ 3791 $ 1.18 34% $ 61.35 $ 2.09
Doctor 1.4% $ 17990 $ 2.52 1.8% $ 123.89 $ 2.23
Other 9.5% $ 7543 % 7.17 88% $ 49.78 $ 4.38
Total weighted avg spending $ 170.18 $ 164.72

Percent Average 2010 Percent Average 2008
making a $ Weighted making a $ Weighted
purchase purchase spending purchase purchase spending

Shopping 74.8% $37.63 $28.15 88.0% $45.00 $39.60
Dining 70.0% $28.13 $19.69 77.0% $29.00 $22.33
Prescriptions 54.7% $83.17 $45.49 51.0% $81.00 $41.31
Dental 37.3% $148.31 $55.32 36.0% $138.00 $49.68
Sightseeing 9.8% $36.79 $3.61 9.0% $31.00 $2.79
Doctor 7.6% $11.62 $0.88 6.0% $103.00 $6.18
Other 12.1% $84.91 $10.27 10.0% $41.00 $4.10
Total weighted avg spending $163.41 $165.99

Each Winter Texan household that went to Mexico spent about $700/yr
2013-2014 direct spending in Mexico = $31.4 million
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Results: Monthly spending in RGV

| T

Housing | Grocery | Medical |Eating out| Transp. | Utilities En::;iin_ Clothes Other
M2014| S668 $313 $179 $204 $155 $158 $110 $90 $297
M2012| 5643 $278 $220 $200 $166 $135 S97 $85 $287
2010, S641 S277 $165 $191 $124 $138 $103 $85 $189
2008, S496 $259 $221 $189 $148 $130 $92 $94 $250
2006, S509 $254 $217 $175 $133 $126 $108 $100 $339
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Results: Spending on major
purchases in RGV

wal

conds PP acer | romes | e | "V | tous | O
$596 | $268 | $106 | $87 | $178 | $246 | $60 | $290
$445 | $336 | $129 | $88 | $90 | $83 | $81 | $93
$387 | $274 | $161 | $107 | $113 | $238 | $119 | $149
$133 | $379 | $79 | $104 | $136 | $363 | $180 | $15
$379 | $330 | $57 | $247 | $149 | $352 | $192 | $20
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Results: Numbers & money
spent in the RGV

Each household spent $13,400

Survey of RV/mobile home parks (mail, fax, phone
calls from McAllen CVB & RGV Tourism Coop)

= 100,000 Winter Texans or 53,000HHs*
$13,400 x 53,000 =

S710 million total spent in RGV

*The estimated number of WTs in the RGV is highly dependent upon the cooperation
and accuracy of statistics provided by RV/Mobile home parks, which is complicated by
ownership and turnover.



Winter Texan Trends




The good news...

Days Spent in the Valley

2014 2012 ®2010 H2008 2006

133 132 133
i u i - =

Average Household Income

2014 2012 H2010 H2008 2006

559,000 $54,000 $50,400 $50,000 $45 470
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Winter Texan trends

The not so good news...

Average Age

2014 2012 ®2010 2008 & 2006

Years Coming to the Valley

H2014 H2012 E2010 42008 2006

11.2 10.4 9.1 9.1

8.8

Percent of 1st Year Winter Texans

2014 H2012 H2010 2008 & 2006

6.3%

48% 2%

3.0% 3.4%
e el N L




Winter Texan trends

The good news... The not so good news...
RGV Spending per WT Number of Winter Texans

Household E2014 2012 ®2010 ©2008 & 2006

2014 2012 E2010 E2008 2006
133,400 144,000 157900 127,000

100,000
i$13'372 ! I e u i . .

Total WT Spending in the RGV

2014 2012 H2010 H2008 2006

$710 $751 $S803

-

$607 $634
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Major conclusions

Winter Texans love the RGV and come back
each year

e Household income and per household
spending of Winter Texans is increasing.

* Fewer, new Winter Texans are coming to the
Valley

 The direct economic impact of Winter
Texans is declining.
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