Maryori
Aranda

Contact Details

/17 San Martin St. San Juan,
TX 78589
Q56 (620) 7355

Maryoriarandal@gmail.com

magaze.online

Education

Bachelor of Fine Arts in Visual

Communication Design

The University of Texas Rio Grande

Valley

University Blvd, Edinburg, TX 78539

May 2026

IDEA San Juan College
Preparatory

600 E SIOUX Rd, San Juan, TX
78589

May 2022

Skills

Technical & Software
Adobe Creative Suite (Photoshop,
llustratar, InDesign, Lightroom),
Google Workspace, Microsoft
Office Suvite (Word, Excel, Access,
Outlook, PowerPaint)

Languages
English & Spanish (speaking,
reading, and writing)

Relevant Experience

The International Museum of Art & Science
1900 W Nolana Ave, McAllen, TX 78504
May 2022 - July 2022

Artist & Presenter

Created digital & traditional works for the exhibition “Student
Crossroads: Confemplating Uncovered Spaces,” curated by MFA
alumni Cristina Correa & Fatima Lai.

Developed exhibition visuals & postcard artwork used in
promotional materials.

Presented & contextualized artwork through one-on-one
conversations with attendees, highlighting visual concepts ana
storytelling techniques.

Innovaqueros Makerspace
1201 W University Dr, Edinburg, TX 78539
September 2025 - October 2025

Graphic Designer (Community Service Project)

Designed a complete visual identity including o logo & brandbook
for the makerspace.

Appliedvisual communication principles to real-world, public-facing
materials, ensuring design decisions aligned with the audience and
canveyed a cohesive message.

Mission Community Toolshed
801 E 12th Street, Mission, TX 78572
November 2025 - December 2025

Graphic Designer (Community Service Project)

Designed a complete visual identity including a logo that reflects the
organization’s community-focused mission.

Authored o clear, purpose-driven mission statement, translating
.orgcjnizu’rionul values into cancise, representative messaging.
Created a promotional posterto support outreach and community
gngagement,

Applied visual communication principles to real-world, public-tacing
materials, ensuring design decisions aligned with the audience and
conveyed a cohesive message.
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